STRATEGY

Beyond just wildlife
experiences

Stories of popular tigers Munna, Chota Munna, T2 and others dominate conversations among
guests playing indoor games, lazing around the pool or relishing chai and pakoda in the Chai
Ki Tapri zone at the Club Mahindra Kanha. By Reema Lokesh

at hits you as
soon as you step
into Club Mahin-
dra Kanha resort
apart from the appetising wel-
come juice made of bael (wood
apple) is a striking white board. It
is a board that articulately doc-
uments guest experiences of
their personal tiger encounters.
Details of exciting tiger sight-
ings, in which zone (there are
four Safari Zones in Kanha), at
‘what time and in which spot the
elusive tiger was spotted go up
on the board. The fun begins
‘with the very thought of spotting
the tiger in the natural habitat
along with a series of interesting
activities within the resort.

The Club Mahindra ethos is
its focus on family travel and hol-
idays and it surely works toward
offering a series of interesting
activities to explore and partici-
pate. From yoga mornings to

barbeque evenings, the resort
offers entertainment activities
for its guests throughout the day
like chicken catching, (which
takes place on the property
lawns), glass painting in the club
house and more. Further, the ac-
tivities and experiences are not
restricted to the resort alone.
There are interesting village
tours, a trek around the Gidhlee
‘Watertfalls, an organie farm tour
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and more. For wildlife enthusi-
asts, the national park offers
both morning and evening sa-
faris tothe core zone.

For the hardcore wildlife en-
thusiast, the night safari in the
buffer zone is an absolute must
do. The anticipation, the sus-
pense, the feel of being on high
alert to encounter the stripes is
truly worth the three hours in
the park by night.
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“WE HAVEADOPTED ORGANIC
FARMING INABIG WAY"

Miguel Munoz, chief resorts officer, Mahindra Holidays and Resorts India speaks about

the resort and its USP

‘What according toyou is the USP of Club
Mahindra Kanha vis-a-vis other units of the Club
Mahindra family?

The key attraction for Club Mahindra members is
certainly the Kanha Tiger Reserve, home to the
famed Bengal Tiger. Located on the fringes of the
dense forest, Club Mahindra Kanha is the largest lux-
uryresort in the region with 62 rooms including 12
luxury tents, all of which offer modern amenities and
beautiful views of the forested countryside. We also
provide several unique experiences to members both
within and outside our resort, such as camping un-
der the stars, nature trails, local delicacies at our
Spices restaurant, tour of the nearby villages, and a
range of fun and learning activities like pottery
classes, story-telling sessions under the banyan tree,
andmore.

What are the primary challenges and concerns
that you face running a seasonal property such as
this?

Our resort occupancy remains high throughout
the year. Besides the national park, there are plenty
of activities for guests to enjoy within the resort, as
well as sightseeing options in the surrounding area.
The weather pleasantinall dueto
the thick forest cover, and the landscape turnslush
green during the rains, making it an absolute delight
for nature lovers.

Irecollect you mentioned that your focusis onthe
organic way of life and getting back tonature. Can
you throw some light on this?

Yes, we have adopted the concept of organic farm-
ing in a big way at Club Mahindra Kanha. We have
converted nearly 1.45 acres of previously unused land

Miguel Munoz

into alarge organic farm that produces more than fif-
teen varieties of fruits and vegetables. This farm not
only brings fresh and organic produce to the dining
tables, but also spreads awareness on the need for
sustainability. Members love to visit our farmand
participate in farming activities along with their
children.

In addition, we have also adopted renewable en-
ergy at the resort. Our solar power generation sys-
tem has the capacity of generating 450kWp of en-
ergy; the inauguration ceremony for which was held
in the month of June 2018.

Isthere a certain concern you face in terms of

guest demands and needs which are a challenge to
fulfil?

Qur resorts are well equipped to delight members
inevery aspect of their stay - be it customised menus
in F&B (especially for children), unique in-resort ac-
tivities, theme nights or a comfortable stay for the
entire family. Our staffis well trained to anticipate
the guests’needs and gothe extramile to create
magical moments for them. We ensure that every
member of the family enjoys their holiday to the
fullest and looks forward to their next vacation.

How do you work with your channel partnerslike
tour operatorsand travel agents and online travel
sites and partnersin this time share format?

Club Mahindra is a membership based product
and members can easily book their holidays through
our website and mobile app, or by calling us on our
toll-free number. For holiday activities, our efficient
resort staff manages and organises all experiences
for guests during their stay including bookings for
the jungle safari and guided village tours.

‘What are the HR and procurement challenges
you face in suchoffbeat locations?

At Mahindra Holidays, we strongly believe in
supporting the local community residing around
our resort locations. More than 50 per cent of the
staffemployed at Club Mahindra Kanha is hired
locally, who undergo a robust training programme
to work in the hospitality sector. To further sup-
port the community, we also procure dairy prod-
ucts, fresh vegetables and fruits from farmers liv-
ing in nearby villages. These efforts not only help
build sustainable livelihood alternatives for the
communities, but also foster goodwill.
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